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ABOUT S

Dinesh Chatwani joins this business in 2018 as a Designing company after marking his success in branding &
designing field, thereafter he started his company Dreamz Studio in partnership with Mr. Pawan Jangid in 2019.

Dreamz Studio is a unit of Ganpati group coming with the concept of launching Indian superheroes which is
inspired by Indian mythology & today’s world. In our superhero universe which we call Mythoverse .We are
coming up with our 5 superhero characters which are made to relate Indian audience with a sense of connectivity
& give them the best experience of having our best Indian superheroes is our goal.

Dinesh Chatwani is also coming up with dreamer which is platform for young & talented people who have a dream
to work with Bollywood celebrities & movies with there skills. Dreamer is a platform which is giving you the chance
to complete those dreams we have category of skills like VFX, Music, Acting, Art & Craft, Sketching, Animation,
Digital art, Photography, Script Writing and Cinematography. In Dreamz, we are working on NFT Artworks to
showecase for the art fields where people can register for the NFT artworks.
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CCL

Celebrity Cricket League

SEASON 9

fre— e [r——
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CRICKET

SEASON 8 MEDIA COVERAGE

BE A PART OF INDIA'S
BIGGEST SPORTAINMENT

AN OVERVIEW

Teluge
Stars sven before h st officil Twenty20 malches were leyed on 13 June 2003.Toing fo

dife
finally we orrived vith the Celebrty Crcket League (CCL incorporating the T20 League

thepossion hot the Sors hove for Cicke,

Our major challenge for Season 1 wos fo put up o show which is o less than any of he

the support
commiment fowards the game is commendable. With he success of Season 6, we ol
beleve hotcCl cL

100 vl come ond o in seasons; i will orly be more real; more exdting: and more
Slamorous

SOCIAL MEDIA REACH

¢

Celebrity Cricket League

@ 2s5m [1.15m W47k @ 134K
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SOCIAL MEDOIA REACH SOCIAL MEDIA REACH

SUNIEL SHETTY

Blaem
\ ©226m
“ warm
% . SALMAN
. KHAN
\'/

TOTAL SOCIAL MEDIA REACH

ARYA JAMSHAD

DIRECT REACH SHARED REACH
MORE THAN 100 M MORE THAN 250 M

SOCIAL MEDIA REACH

PAWAN SINGH

MOHAN LAL

AKHIL AKKINENI
Qun @nan virs

SEASON 8 SPONSORS
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PROMOTION & BRANDING

Standees

No. of Units-
TotalReach -

Duration-

PROMOTION & BRANDING

Tickets/Passes

No. of Units -
Total Reach

Duration -

PROMOTION & BRANDING

Paosters/Flyers

No. of Units-
TotalReach -

Duration-

PROMOTION & BRANDING

Newpaper ADs

No. of Units-
TotalReach -

Duration-

PROMOTION & BRANDING

Hoardings
No. of Units-

TotalReach -

Duration-

PROMOTION & BRANDING

TV Broadcast

Total Duration -
TotalReach -

Duration -
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CCL FORMAT ADVANTAGES OF TiO OUR PARTNERS THIS YEAR
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BRANDING EXPOSURE ANALYSIS

CCL BROADCAST PROPERTY ANALYSIS OVERVIEW.

Numbers as per Repucom Broadcast Analysis

ON GROUND BRANDOING

4) Ground Poles 5) Sight Scroens ) Logo Mat

TV PROMOTION PLAN

ON GROUNDO BRANDING

CCL ADVERTISING OPPORTUNITY

- Pan India Branding
- Highly angaging avant

- Weakend Games - More eyaballs

- Right Before Diwali - Shapping seasan for India

+ Al the Big cetebrities would be invalved

- Great Media Caverage - Digital and Print

- Total Media Reach Mare than 250 Million

- Sponsorship Charges 10% of IPL, Other Big Event
+ A Chance to meet your Favorite celebrity

- Great Networking - Business Oppartunities

TELEVISION BRANDING

BRAND WIPES.

Brand Wipes WillBo Played Before And Aler A
Scorocerd Comes On Scroen
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PRE & POST MATCH EVENTS

- 8 Prass Conferences

+ CCL Glamour Night

+ CCL Opening Ceremany
« CCL Official After Party

MERCHANDISE BRANDOING

10

SPONSORSHIP BENEFITS

- TicxeTs & VVIP Passes As Pen Venue

- Use CCL Manxs, Brans Lacea & Parmiciearing Team Puares
InacES Fon PromaTioNaL Pusposes

- MeeT & GreeT OpparTuNTY WiTH Pravens.

- O GRoUND B O AR CaMMENTARY ANNGUNCEMENTS DuRING LIVE
Terecasr

- TwE Tass Cenemany During Game

- Loco On Praven Jersey Bacx Besaw

- WarEn Man Branoing

- ParmaL Baunoary Rore Branoma

- Tue Gare Braname

- Canrieven Branoing.

Unir Wit Canmy

CCL T1O MAIN SPONSORSHIP
CATEGORIES

Presenting Sponsor Logo

Tile Sponsor

Powersd By Co-Powered By

SponsorLogo  Sponcor Logo

SPONSORSHIP BENEFITS

- Loga Seace On Tri Prcserrarion / Press Mesr Backanaes.

- Looo Seace On Tre Puaves Dus Ours.

- Grouno MaT, Posiioning Besno ONE SioE O THE WickeTs.

- Brana Loce Vi
Facouency.

- No Or Pemmeren SiGnaces In ALt MATCHES.

[T——

vy On Sucsrer Scmeers Wrrs Hian

- TeLEVISION CommenciaLs Dismiay On GianT Scaeens AT ALt
Venues.

- Brano Loce On Avs Coctarenacs, Viz, Posvens, Brm Aos,
Hoamoms, Ticxers, invires Eve.

- CEL Wemsire Branoine Wit Brano Loce

[ —

- DisTmiBUTE 4 & & Scome CAnos AT ALL Venues

- ToE MaTen Awanos B Brane OrriciaLs

pe—

£ 4
CEGL | Scricker

THANK YOU

. senome, i, Rfosnon 52001

Gt o cetoeggmalloom =
Facebaok wwefocebook can/ecl n
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A*Ganpat Group
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USER INTERFACE

USER INTERFACE

USER INTERFACE

octssotinda

Hotcs Do umba Koot
T T Bongan, tsbad Pune Armecabad Joou

@22 0O

Whatare and el

video platforms?

AVALABLE ON
|}
e | |
—

PAID SUBSCRIPTIONS
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USER INTERFACE

USER INTERFACE

USER INTERFACE

octssotinda

Hotcs Do umba Koot
T T Bongan, tsbad Pune Armecabad Joou
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INWHICH LANGUAGES DO INDIANS PREFER ONLINE VIDEO?

[ —

NORTH

Langusgererence for i v conamaton

7

eleven

INDIAN MEDIA AND ENTERTAINMENT INDUSTRY IS
GROWING RAPIDLY

20000 PLUS HOURS CONTENT

Eleven 11 security

MULTI- DEVICE STREAMING
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MUSIC BRAND
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Music PRODUCTION | Music STREAMING | LIVE CONCERTS | REALITY
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WHAT IS DREAMZ MUSIC?

Thriving towards the passion which is basically considered
secondary, we are focussed at transforming the dreams into
reality while giving a primary route to the Beginners, Facilitators,
Artists, Creators, Lyricists, Challenge, Genrators,

Innovators, Prosp s, Seeker, C takers, and
Professionals.

A one stop solution to all the generic and non-generic rhythms,
Dreamz Music is music label dealing with Innovation,
Video/Song Production, Composing, Creation, and Fusion.

We are a platform extending an all-round base for Live
Concerts, Soulful Application having Flavourful Music,
Reality Shows in accordance with the Artist Management.

dreamzmusic

Henceforth, considering the market here in india, we are about to present all the hacks related to
Talent, Music, and Management under one roof.

Dreamz Music focusses on drawing special attention on Talent Acquisition of all kinds related to
Music. In a world full of Passion where the qualities are not given the basic importance and recognition,
we focus on recognising the pros of an Artist.

Our focus is to provide the capacity and extend the pocket power to all the subscribers. The route is not
only to take the first step rather move hand in hand, together, to finally reach the destination.
Henceforth, benefiting each other mutually and spreading the notion and soul of Rhythm, Lyrics,
Tunes, Saga, and Life.

We are the believers,

* The believer of Passion

* The believer of Talent

* The believer of Hard work
® The believer of Innovation
® The believer of Fusion
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And we are on train aboard to take us through the journey which would lead all of us towards the M ISS I O N
tunnel of Success.

The charmed world of Music still has a lot to unfold. And the label Dreamz Music is all set to take Twhe l:avekassolneg aéllbso&s of factors “fg'zh W?lu'g fun?ftmhentatl)[y hetltp in the risetof ”Le su?tscribers.
the Tunnel ride with you as this tunnel will have the brightest light at the end. DU URIEE(ER] 57 U (SIES Vet @UAEIEL 7 1STEEULS UAKETID L3 (EEL L) ) =L IS EInE T B5 [BiEly

the views, reach, verification, legal contract (By Dreamz Music), and number of organic clicks.

We also focus on the Audio and Video inclination with an extensive approach. Rather than
comparingourselves, we focus on outgrowing the previous versions we have created for our
own future. And the same way we are trying to transform the entire routine for our subscribers.

VISION

Dreamz Music isn’t the place where we make false promises. It is a label working in and around with
the proper channel of direction. The very first step is the preparation of organic and rightful
agreements between the subscribers and the label. We shall be introducing the beginners on the
professional stage with a proper musical launch and a Celebrity Support.

Presenting the Label

Dreamz Music
Move The Beat




WHY DREAMZ MUSIC ?

All our favourite old and new
tracks across Hindhi,
English,

Punjabi and
Indie-Underground
Artists.

BRAND PROFILE (PPT)

Endless Playlist

Curated charts and playlist for any
mood or accasion.
Can even crerate your own.

Custom Stream Stations

Pick Mood, Artist,Genre or Song
and it creates a custom stream
station that plays related songs.



Dreamz Music Social

 See the list of your Facebook friends who are also
on Dreamz Music.

* Follow your Friend Profiles,Playlist, and
Listening Activity.

* Follow Artists, Celebrities, and Public Playlists.

* Recive notifications when artists you follow
release new music on Dreamz Music.

® Tag your friends in Songs, Playlists, and Albums.
* Comment on and chat around tags.

* Customize your notification setting, dor complete
control of the Dreamz Music Social Experience!

BRAND PROFILE (PPT)
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How Will Dreamz Music Market ?
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YOUTUBE
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YOUTUEBE EARNING OF DREAMZ MUSIC (PROJECTED)
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MARWAL

—— CINEMATICE —

CINEMATIC SERVICE BASE COMPANY
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THANK YOU

FEEL FREE TO CONTACT

@'*—nm-anumm

f @ '." dineah_chateani

H § dineshchatwani F8&@gmail. com




